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The Retail Sector

Adopts NaaS

to Accelerate Digital Transformation
As retailers around the globe look to embrace
DX initiatives, they’re increasingly realizing the
importance of their enterprise network as a
critical enabler of digital-native initiatives.

The Shift to Digital Transformation is
Driving Investment in New Platforms
Prior to the 2020 economic crisis, retailers were focused on the challenges
associated with digital transformation (DX) efforts and the critical link between
DX and delivering the best possible customer experience.
Today, retailers need IT resources that can support
data-intensive environments and enable real-time sensing
and decision making across the enterprise, while leveraging
resources both internal and external to the enterprise.

In a 2018 survey, retailers listed investments in networking
infrastructure as the top priority.

Simplified Network Management Helps to
Accelerate Transformation Efforts
Connectivity is the foundational element that serves as the linchpin for supporting retailers’
digital services. But, too often retailers rely on legacy network systems and architectures
that were not designed for the digital-native, mobility-focused, cloud-centric world.

In a 2020 IDC survey, we asked retailers about the top three
concerns with managing their network today:

53%

Network security

44%

39%

Inability to efficiently scale
up or down quickly

Lack of analytics and insights into
network/application performance
or end-user experience

Source: HPE Aruba NaaS Survey, IDC, August, 2020. n = 110. Base=Retail Respondents.

The Emergence of NaaS:
A New Flexible Consumption Model
for Network Infrastructure
In recent years, a new model has emerged to help
enterprises close the gap in their networking
strategy: Network as a Service (NaaS).
NaaS is defined as network infrastructure hardware,
software, management and licensing components
consumed in a flexible consumption model.

NaaS allows enterprises, including retailers, to focus on
business-enabling DX tasks, instead of the day-to-day
management of the network.

IDC asked survey respondents to identify the reasons that their
organizations would use a NaaS model. The correlation for using a NaaS
model to focus on their current network challenges was clear.

45%

40%
Implementation of new
technology such as 100GB
Ethernet, Wi-Fi 6, 5G

Need to expand
network capacity

37%

36%

Ability to scale
up and down

Upgrading
the network

Source: HPE Aruba NaaS Survey, IDC, August, 2020. n = 110. Base=Retail Respondents.

Retailers are focused on making investments to their networking
infrastructure and using a NaaS model is a way to achieve that goal.

Building a Resilient, Responsive and Optimized
Network Will Allow Retailers to Focus on
Managing Better Customer Experiences
IDC predicts by 2023, a major retailer will
announce a completely reimagined, almost
completely touchless, contactless in-store
experience, leveraging voice activation and
gesture- and motion-sensitive technologies.
Network capacity is the key requirement to
enable retailers to meet these goals and
implement DX initiatives.
For retailers worldwide, the importance of agility,
customer-centric focus and speed of innovation
will be the difference between becoming a
resilient business or a laggard.
NaaS helps retailers address these challenges with enhanced
security protocols, automation and intelligence tools, and the
ability to address high bandwidth and lower latencies.

NaaS Enables Retailers to Focus on Customer
Outcomes Not Managing The Infrastructure
NaaS helps organizations overcome pain points such as managing outdated infrastructures
and architectures and overcoming COVID-19 business challenges. It provides higher-quality
network and IT services by constantly monitoring and optimizing the network.

NaaS allows
organizations to align
their networking needs
to the business
dynamics, with the
ability to scale up and
down as needed.

Message

The benefits of NaaS models
from an operational, planning,
financial and security
standpoint underscores why
IDC expects adoption of these
from
the Sponsor
models to accelerate over the
next few years.

Learn More
What are the factors driving your organization’s
decision to shift to a NaaS model?

Top three responses from retail organizations:

30%
Simplifies
management
of the network

25%

25%

Current infrastructure
is outdated/
inadequate

Reduces IT staff
workloads

Source: HPE Aruba NaaS Survey, IDC, August, 2020. n = 110. Base=Retail Respondents.

NaaS represent a way for retailers to get access to new
networking technology, to more rapidly respond to the uncertain
economic environment and to be more agile and dynamic.

Message from the Sponsor
At Aruba, we believe that the most dynamic customer experiences
happen at the Edge. Evolve your retail business and go beyond simple
connectivity with a network that is insightful, autonomous, and secure.
Learn More
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